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Introduction

The following results have been achieved in different sectors, competitions level, with different CMS or
platforms and with differents market size and Search Volume or potential Keywords targeting.

Ecommerce SEO - Track Record

e Client: https://www.pamplonafiesta.com/

e CMS: Woocomerce
e Business Model: Selling products and services related to San Fermin Festival in Spain

e Seasonal business model concentrated every July, sells from January to June at its
peak.
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e Potential Market: Thousands, people from USA, UK, Australia and several other potential
markets with a repeated potential number of clients every year, once a year.
e Time working with the client: 18 months
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e URL: https://www.inkin.com/
e CMS: Custom Platform



https://www.inkin.com/

e Business Model: Selling products and services related to Wearables, Corporate Wellness
services, technology and so on.

e Seasonal business model concentrated in signing agreements with business in order
to sell Corporate Wellness packages
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e Potential Market: Hundreds of thousands, focus on US market.
e Time working with the client: 18 months
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e URL: https://www.environmental-expert.com/
e CMS: Custom Platform in .NET

e Business Model: Selling products and services related to environmental issues, water, pipes,

infrastructure and so on
e Global business model
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e Potential Market: Millions of searches in a global market.


https://www.environmental-expert.com/

Time working with the client: In-depth SEO Audit
Tasks: SEO Audit and follow-up tasks in order to tackle the drop in Organic Traffic
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6 months forward and plenty of improvements in Organic Traffic has decreased the loss in Organic

Traffic

This site is over 1 million pages.



